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Education boost for Berwick
Professionals throughout south-eastern Mel-
bourne will now have the opportunity to ad-
vance their career following the announce-
ment that Federation University Australia 
will offer a Master of Business Administration 
(MBA) program from its Berwick Campus. 

The program, offered by the University’s 
Federation Business School, will involve face-
to-face classes supported by online content.  

“The internationally recognised MBA is 
aimed for professionals, managers and leaders 
who are wishing to transform their career,” As-
sociate Professor Bob O’Shea, Executive Dean 
of Federation Business School, said.

“Conducted on a weekend, the workshops 
will assist participants to manage their work 
and family commitments with their study.”

Federation Business School has been deliv-
ering the MBA program for many years from its 
other campuses in Australia and internationally.

“This is the first time that a postgraduate 
MBA will be delivered from the Berwick Cam-
pus,” Associate Professor Bob O’Shea said.

“An MBA is ideal for professionals who wish 
to further their career and qualifications.

“Our program will provide participants 
with the opportunity to study locally and build 
strong networks within the community.

“The university is committed to providing 
opportunities for professional development 
of leaders who will then in turn contribute to 
economic growth in the region.”

Mr O'Shea said the university would devel-
op an executive education facility at the Ber-
wick Campus to provide a collaborative space 
for learning, specifically designed for the MBA 
program.

For more information go to www.federa-
tion.edu.au/mba

GROW BUSINESS … Casey Cardinia Region

From Officer to the world
By Rebecca Skilton 

Truly Australian and inspired by nature.
That's the message Officer's Jax Wax Aus-

tralia business owners Tina and Geoff Copland 
take with them worldwide. 

Exported to numerous countries and re-
gions including Asia, Australasia, America, Af-
rica and Europe, Jax Wax Australia is the manu-
facturer of quality wax products.  

Having recently rebranded (formally trad-
ing under the brand name Adam and Eve), the 
company works to emphasise its Australian 
roots, a factor that Tina says is an enticing ele-
ment for overseas markets.

"'Australia' is important for exporting," 
Tina, who is the CEO of Jax Wax, said. 

"To brand with 'Australia' is really, really 
important. People associate Australia with 
things like 'clean, green, and high quality,' so 
we wanted to keep that connection (with the 
use of 'Australia' in the rebranding).

"We do a lot of travelling and we've found 
that people in other countries give their busi-
nesses (an Australian feel). There's a company in 
the UK called Outback Organics. It's manu-
factured in Spain. There's another one called 
Australian Body Care who are from the UK as 
well.

"So we want to get across that we're genu-
inely Australian. It's something we really push 
on our website, and in our marketing when we go 
overseas"

In order to help spread their Aussie mes-
sage, Jax Wax products have native names, and 
packaging is styled using designs of Australian 
plants. The reverse side of products provides 
information about what the plants have been 
used for in Australia historically.   

In extension, Jax Wax is working with local 
sporting and educational groups to help sup-
port the future of young Indigenous kids and 
teenagers and sponsor The Kempsey Dragons 
Junior Rugby League Club.

"Although the wax performance is still 
paramount, we are finding that our 
customers are taking more of an interest in 
who we are and what we stand for," Jax 
Wax Marketing Manager Rosie Hopgood said. 

"They want to know that we're vegan, that 
we're cruelty free, that we are giving back to 
Aboriginal people; that we are more than just 
wax and more than a brand - that we have sub-
stance."

Jax Wax began in 2000 as manufacturers of 
wax seal for wine bottles, before moving on to 
manufacture a range of products including 
strip, hot and cartridge wax.

Admitting their focus was always on export, 
the company is always looking to expand into  
new international markets. 

"Our focus is on export ...  we always set out to 
export," Tina said. 

"There are several billion people in the 

world and there is about 25 million in Australia 
so you have to export. I think our business is 
currently around 50% exports and we expect 
within five years it to be about 70% to 90% ex-
port, so that's the focus."

With the business still growing and expand-
ing into new countries, Tina and the Jax Wax 
team have become well-practiced in tackling 
new and different marketplaces. On entering 
a new market, the team attends trade shows, 
preforms demonstrations and undertakes 
strenuous research to ensure that both Jax Wax 

and the potential distributor reflect the same 
ideals and values. 

However for Tina and her tight-knit, family-
like team, as well as providing the marketplace 
with a quality product, they insist it is para-
mount for businesses to maintain an ethical 
and moral compass.

"I think you have to have a moral compass," 
Tina said. 

"We are an ethical company and I firmly be-
lieve you have to treat people correctly.

"We never undercut or sell around our dis-
tributors either here or overseas. Because we 
will get salons who say; 'can I buy from you 
direct' and we'll say '9 out of 10 times we will 
be more expensive'. We don't undercut (our 
wholesalers)," Tina said.

"The reality is that is that we want to be in 
a place where they will promote us because 
they're happy dealing with us. 

"Because rather than having a short term 
game, we look at things for the long term."
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